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Studienarbeit aus dem Jahr 2011 im Fachbereich BWL - Marketing, Unternehmenskommunikation, CRM,
Marktforschung, Social Media, Note: 1,3, Universität Kassel (IBWL), Veranstaltung: Market
Communication, Sprache: Deutsch, Abstract: The purchase decision process has been a topic of market
research for many years. Until recently, this research has focused on the effect advertising has on customers
as they choose a suitable product after consideration and comparison of various alternatives. This one-
dimensional approach is, however, outdated. Consumers share their experiences of selecting and using
products with others, thus influencing other consumers’ purchases. Examples of this sort of communication
are comments posted on social media platforms such as Facebook.com, or product reviews on Amazon.com.

How can these new points of contact with brands and the new role of the consumer be integrated into the
purchase decision process to develop new marketing options? One approach is the current understanding of
the purchase process known as the Customer Journey. The objective of this article is to present the concept
of the Customer Journey and to identify new approaches and applications for advertising and market
communication.

To achieve this objective, the second chapter will present the conceptual basis of the Customer Journey. In
the first section, the classic funnel-oriented purchase model will be introduced as the foundation for
understanding the Customer Journey (Chapter 2.1), which is then described in detail in Chapter 2.2. The
third chapter forms the main body of the article that first considers specific segments of advertising and
marketing communication (Chapter 3.1), and then sets a theoretical framework for the role of the Customer
Journey in the marketing process. Chapter 3.2 illustrates the individual steps of the Customer Journey to
determine which leverage points are of special relevance. In Chapter 3.3, the results of this analysis are
presented in a systematic summery, and guidelines for implementation are presented in Chapter 3.4. The
fourth chapter discusses the possibilities and limitations of the Customer Journey, and the article concludes
with a mention of the implications for research and practical application (Chapter 5).
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From reader reviews:

Bryan Jones:

Spent a free time and energy to be fun activity to accomplish! A lot of people spent their sparetime with their
family, or all their friends. Usually they doing activity like watching television, going to beach, or picnic
inside park. They actually doing ditto every week. Do you feel it? Do you want to something different to fill
your current free time/ holiday? Might be reading a book can be option to fill your free time/ holiday. The
first thing that you ask may be what kinds of reserve that you should read. If you want to try out look for
book, may be the e-book untitled Focusing on the Customer: The Concept of the Customer Journey can be
very good book to read. May be it can be best activity to you.

Gayle Stalder:

The particular book Focusing on the Customer: The Concept of the Customer Journey has a lot details on it.
So when you read this book you can get a lot of gain. The book was written by the very famous author. The
writer makes some research before write this book. That book very easy to read you will get the point easily
after perusing this book.

Thomas Major:

Reading a book to be new life style in this 12 months; every people loves to examine a book. When you
examine a book you can get a lot of benefit. When you read publications, you can improve your knowledge,
since book has a lot of information on it. The information that you will get depend on what sorts of book that
you have read. If you would like get information about your examine, you can read education books, but if
you want to entertain yourself you can read a fiction books, these us novel, comics, as well as soon. The
Focusing on the Customer: The Concept of the Customer Journey provide you with new experience in
reading a book.

Julia Barr:

Is it you actually who having spare time and then spend it whole day by means of watching television
programs or just lying down on the bed? Do you need something new? This Focusing on the Customer: The
Concept of the Customer Journey can be the answer, oh how comes? It's a book you know. You are and so
out of date, spending your time by reading in this new era is common not a nerd activity. So what these
books have than the others?
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